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Artistic Staff
Dr. Stan Hill, Artistic Director
Timothy De Prey, Principal 

Accompanist
Bob Schlidt, OutLoud! Director

Marc Magnuson, Associate Producer

Administrative Staff
Jeff Heine, Executive Director

Christopher Taykalo, Marketing & 
Development Manager

Stephanie Gaw, Office Manager
Ron Brunk, Accountant

Dr. Stan Hill; Photo by Paul Nixdorf

ExtrABBAganza; Photo by Paul Nixdorf

OutLoud! at the Ritz; Photo by Paul Nixdorf

Mission Statement: Gay Men Building Community Through Music

The Chorus: Twin Cities Gay Men’s Chorus is Minnesota’s largest and most prominent 
LGBT non-profit arts and cultural organization.  The Chorus provides a safe and welcoming 
environment for gay men to gather in fulfillment of its mission.

The Concert Season: Our holiday concert, Wonder was put together in response to our 
audience’s desire to have a traditional, old-fashioned holiday celebration featuring the songs 
they grew up singing around the holidays. Our spring concert, LifeSongs: The Music of Living 
featured NakedMan, a song suite by Philip Littel and Robert Seeley, which has become one 
of the most important works of gay choral literature and is still widely performed by 
choruses today. This concert featured the Minnesota Philharmonic Orchestra under the 
direction of Artistic Director Joe Schlefke. Based on overwhelming audience demand, the 
Chorus released a live performance CD of the LifeSongs concert in June. Our Pride 
concert, ExtrABBAganza! featured the music of Benny Andersson and Björn Ulvaeus.  The 
Chorus performed to almost sold out audiences for both performances. 

The 2009-2010 season saw the return of OutLoud! a small ensemble of TCGMC members, 
with its own concert in May 2010. Tempted  was performed at the Ritz Theater. 

In addition to its regular series of concerts at Ted Mann Concert Hall, the Chorus was 
honored to share the stage at Orchestra Hall with Minnesota Orchestra for Broadway Rocks 
on October 23, 2009. 

Commissions: Continuing its legacy of commissioning new music the Chorus 
commissioned The Kushner Trilogy, a new work based on texts by award-winning playwright 
Tony Kushner, including I Want More Life, from his landmark play Angels in America, Part II: 
Perestroika and set to music by Michael Shaieb (Through a Glass, Darkly), originally 
commissioned for the Guthrie Theater’s Kushner Celebration in 2009. The trilogy had its 
world premiere at the Chorus’s spring concert, LifeSongs, on March 26-27, 2010.

Outreach & Community Partners:  Outreach concerts introduce the Chorus to new 
audiences while benefiting partner organizations that provide important social services in 
the community. Proceeds from ticket sales for outreach concerts are donated to the 
partner organizations to support programs that combat discrimination, provide essential 
care, and promote tolerance and understanding. The Chorus continued this tradition of 
community partnerships in 2009-2010. In conjunction with the holiday concert, we held a 
hat, coat, and mitten drive to benefit People Serving People which brought in 700 items of 
winter outer-wear. With the spring concert, Chorus members held a cereal drive where 
audience members were encouraged to bring boxes of nutritious cereal to benefit Open 
Arms of Minnesota. During the Pride concert, audiences were encouraged to bring personal 
care items to benefit the youth served by Avenues for Homeless Youth. In addition, Avenues 
for Homeless Youth was a beneficiary of proceeds raised during our 10th annual Songs from 
the Heart fundraiser which was held on Friday, June 11, 2010.

Two Year Marketing Plan: In February 2010, TCGMC learned its application to Arts 
Learning Xchange, a program of Arts Midwest and Minnesota Community Foundation had 
been selected to receive the National Arts Marketing Project’s Advanced Training – an eight-
day curriculum for arts organizations that prepares key staff to effectively collaborate on a 
long-term marketing approach and deliver a comprehensive marketing plan. Executive 
Director Jeff Heine and Marketing and Development Manager Christopher Taykalo 
completed the training and created a comprehensive two-year marketing plan for TCGMC, 
which was considered for implementation funding by Arts Midwest and Minnesota 
Community Foundation who distributed funding from The Wallace Foundation. TCGMC’s 
marketing plan received full funding in the amount of $30,000 to execute its two year 
marketing plan for fiscal years 2011 and 2012. As a result, the Chorus is one of two Twin 
Cities arts organizations whose participation in the Advanced Training Program will be 
documented and featured as a case study for The Wallace Foundation.  

(Continued on page 2.)
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TCGMC Board of Directors 
2009-2010

Executive Committee

Jeffrey Bores, Board Chair
Chestnut & Cambronne, P.A.

Jason Schuck*, Board Vice Chair
David Lee Funeral Home

Joyce Bengtson, Treasurer
Medica

Paul Blom*, Secretary
Right at Home

John Salisbury*, Chorus President
Interact Center for the Visual & 

Performing Arts

Scott Azbill*, Chorus Vice 
President

Fairview Health Services

Committee Chairs

Nancy Kluver, Marketing
Xcel Energy

Mary Schwind, Resource 
Development

Leonard, Street & Deinard

Board Members

Larry Bussey, Medica

Don Carlson*, North Hennepin 
Community College

Martyn Crook, General Mills

Steve Dahl*, State of Minnesota

Shawn Frank*, Jacobson, Buffalo, 
Magnuson, Anderson & Hogen

David Hoang, State of Minnesota

Steve Humerickhouse*, College of 
St. Thomas

Scot MacDonald*, Carlson 
Wagonlit

Stephanie Meredith, Fairview 
Health Services

Kelly Schultz, Comcast

Kerry Severson, Midnight Sun 
Enterprises

Eric Strack*, Capella University

*Denotes Singing Members

(Continued from page 1.)

Financial Update: For FY10, the Board approved a restructuring plan that offered an 
aggressive effort to eliminate the debt by Q1 2011. The plan launched with a $15,000 matching 
grant offered by an anonymous donor. A new donor stepped up to offer a matching grant of 
$5,000 during our December year- end campaign. Both grant goals were met; the organization 
had approximately $64,000 in outstanding debt at the end of calendar year 2009. At the end of 
the 2010 Fiscal Year, the Chorus paid off an additional $35,000 of debt. The Chorus announced 
that it was debt free at the end of the 2010 calendar year, meeting the goals of its restructuring 
plan.

Stay connected 
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